Executive Summary

Life? Corporation

Thr ough * Qartsautionshil "always show the global societies the enhancements
of their | ife through the convergence of tec
outcomes to satstmtbgydbhd soaci aubst omeed’ expec

watchMe is the watchedstyle portable personal camnd communicatiordevices that
mon t or personal heal th condition anlhdegdr oact.
the device is a perfectly convengce of medical science, telecommunication, radio and GPS
technology to enhance human lifa.the backgroundthis tiny device is geared by the series
of information technology systems that maneuver the following sophisticated value added
services;

-Here | AM: Watcheelocator

- My Safe Zone Virtual Cage

- Who Am |: Seltldentification

-My Best Friends: Single Punch Dial

- My Route: Travel Surveillance

-Safe Me:  Automatic Emergencpial
Undoubtedly, this friendly user device could well be a@ddpin many application and

circumstancesranging from childhood to elderly, casual user to person in need.

The prospect users are the person wbacerns the family member well being such us a
person who has elderly, child, disables and chronic masachAlzheimer, heart attack,

cancerpatientetc.,in a family.



Figurel:Thailand population chart ranked by aging and gender
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Source: National Statistics Office

+In 1990, age distribution of Thai people leaned toward
adolescence
+ In 20095, working groups are seen dominating while the old risilr;g

This is no longer a niche market. Current figure Thailand statistics show that there is
increasing number of older populatigage more than 55 years old) frdl1 Million to 20
Million, year 1990 to 2005. And there are even more than 30 millions will be older person in

10 years.

Even though, watchMe would potentially serve numbers of target groups, the company plan
to target irstly on a niche market of chronic patients care taker by penetrating through only

selected channel, Bumrungrad Hospéatl personal direct sale

Financially, the company expects to invest USIBM over a period of five yearand
forecasted to breakevewithin 3.5 years(or 6,500 sold units) Resulting from those
investment shall provide aMPV of USD 1.3 M Life2 targets to sell 4,000, 6,000 and 9,000

in the end of year 2, 3 and 4 respectively.



Figure 1:Breakeven Chart
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Life2 corporation managemerteam consists of four highly experienced professional
membersfrom different fields it is the combination of tegear professions in Engineering,
Information Technology, and Marketing. All of them are studying in MBA program of

Shinawatra University.

In Conclusion

Life2 Corp.is seeking for $US 10M to invest in the organization. L& nglybelieve that

the businessvould be able to break even by 2.03 years. Life2 would offer 30% dhitie

all investors after the breakeven period.




